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Family and Consumer Science, [FCS]
FCS.2.17 Demonstrate an understanding of management processes of 
individual and family resources. X X X X X X X
FCS.2.19 Identify policies that support consumer rights and responsibilities. X X X X X X X
FCS.2.20 Utilize technology for individual and family resources. X X X X X X X
FCS.2.21 Describe interrelationships between the economic system and 
consumer actions.

FCS.2.22 Demonstrate management of financial resources to meet the 
goals of individuals and families across the life span.

FCS.2.23 Identify factors that impact consumer advocacy. X X X X X X X
FCS.2.24 Analyze factors in developing a long-term financial management 
plan.

Social Studies: Economics [SS]
SS.13 Demonstrate that because human, natural and capital resources are 
limited, individuals, households, businesses and governments must make 
choices.

SS.14 Demonstrate that various economic systems coexist, and that 
economic decisions are made by individuals and/or governments, 
influenced by markets, cultural traditions, individuals and governments in 
the allocation of goods and services.

SS.15 Demonstrate how the exchange of goods and services by 
individuals, groups and nations creates economic interdependence and 
how trade results in change.

English Language Arts, [LA]
LA.1 Read, comprehend and respond in individual, literal, critical and 
evaluative ways to literary, informational and persuasive texts in multimedia 
formats. X X X X X X X
LA.3 Produce written, oral and visual texts to express, develop and 
substantiate ideas and experiences.

LA.4 Apply the conventions of standard English in oral, written and visual 
communication. X X X X X X X

Module # 1 When It Hits The Fan! 
Core message: Your credit will rule your life.
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Family and Consumer Science, [FCS]
FCS.2.17 Demonstrate an understanding of management processes of 
individual and family resources. X X X X X X X X
FCS.2.19 Identify policies that support consumer rights and responsibilities.

FCS.2.20 Utilize technology for individual and family resources. X X X X X X X X
FCS.2.21 Describe interrelationships between the economic system and 
consumer actions. X X X X X X X X
FCS.2.22 Demonstrate management of financial resources to meet the 
goals of individuals and families across the life span.

FCS.2.23 Identify factors that impact consumer advocacy.

FCS.2.24 Analyze factors in developing a long-term financial management 
plan.

Social Studies: Economics [SS]
SS.13 Demonstrate that because human, natural and capital resources are 
limited, individuals, households, businesses and governments must make 
choices.

SS.14 Demonstrate that various economic systems coexist, and that 
economic decisions are made by individuals and/or governments, 
influenced by markets, cultural traditions, individuals and governments in 
the allocation of goods and services.

SS.15 Demonstrate how the exchange of goods and services by 
individuals, groups and nations creates economic interdependence and 
how trade results in change.

English Language Arts, [LA]
LA.1 Read, comprehend and respond in individual, literal, critical and 
evaluative ways to literary, informational and persuasive texts in multimedia 
formats. X X X X X X X X
LA.3 Produce written, oral and visual texts to express, develop and 
substantiate ideas and experiences.

LA.4 Apply the conventions of standard English in oral, written and visual 
communication. X X X X X X X X

Module # 2 Breathing Without Air! 
Core message: You are the only person who determines your credit.
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Family and Consumer Science, [FCS]
FCS.2.17 Demonstrate an understanding of management processes of 
individual and family resources. X X X X X X
FCS.2.19 Identify policies that support consumer rights and responsibilities.

FCS.2.20 Utilize technology for individual and family resources. X X X X X X
FCS.2.21 Describe interrelationships between the economic system and 
consumer actions. X X X X X X
FCS.2.22 Demonstrate management of financial resources to meet the 
goals of individuals and families across the life span.

FCS.2.23 Identify factors that impact consumer advocacy. X X X X X X
FCS.2.24 Analyze factors in developing a long-term financial management 
plan.

Social Studies: Economics [SS]
SS.13 Demonstrate that because human, natural and capital resources are 
limited, individuals, households, businesses and governments must make 
choices.

SS.14 Demonstrate that various economic systems coexist, and that 
economic decisions are made by individuals and/or governments, 
influenced by markets, cultural traditions, individuals and governments in 
the allocation of goods and services.

SS.15 Demonstrate how the exchange of goods and services by 
individuals, groups and nations creates economic interdependence and 
how trade results in change.

English Language Arts, [LA]
LA.1 Read, comprehend and respond in individual, literal, critical and 
evaluative ways to literary, informational and persuasive texts in multimedia 
formats. X X X X X X
LA.3 Produce written, oral and visual texts to express, develop and 
substantiate ideas and experiences.

LA.4 Apply the conventions of standard English in oral, written and visual 
communication. X X X X X X

Module # 3 Kick Some Buck!
Core message: Smart consumers critically evaluate marketing and advertising messages rather than simply 

accepting them.
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Family and Consumer Science, [FCS]
FCS.2.17 Demonstrate an understanding of management processes of 
individual and family resources. X X X X X X X X X X
FCS.2.19 Identify policies that support consumer rights and responsibilities.

FCS.2.20 Utilize technology for individual and family resources. X X X X X X X X X X
FCS.2.21 Describe interrelationships between the economic system and 
consumer actions.

FCS.2.22 Demonstrate management of financial resources to meet the 
goals of individuals and families across the life span.

FCS.2.23 Identify factors that impact consumer advocacy.

FCS.2.24 Analyze factors in developing a long-term financial management 
plan.

Social Studies: Economics [SS]
SS.13 Demonstrate that because human, natural and capital resources are 
limited, individuals, households, businesses and governments must make 
choices.

SS.14 Demonstrate that various economic systems coexist, and that 
economic decisions are made by individuals and/or governments, 
influenced by markets, cultural traditions, individuals and governments in 
the allocation of goods and services.

SS.15 Demonstrate how the exchange of goods and services by 
individuals, groups and nations creates economic interdependence and 
how trade results in change.

English Language Arts, [LA]
LA.1 Read, comprehend and respond in individual, literal, critical and 
evaluative ways to literary, informational and persuasive texts in multimedia 
formats. X X X X X X X X X X
LA.3 Produce written, oral and visual texts to express, develop and 
substantiate ideas and experiences.

LA.4 Apply the conventions of standard English in oral, written and visual 
communication. X X X X X X X X X X

Module # 4 Road Trip!
Core message: Checking accounts and savings accounts are indispensable, powerful, and potentially dangerous tools.
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Family and Consumer Science, [FCS]
FCS.2.17 Demonstrate an understanding of management processes of 
individual and family resources. X X X X X X X X X X
FCS.2.19 Identify policies that support consumer rights and responsibilities.

FCS.2.20 Utilize technology for individual and family resources. X X X X X X X X X X
FCS.2.21 Describe interrelationships between the economic system and 
consumer actions.

FCS.2.22 Demonstrate management of financial resources to meet the 
goals of individuals and families across the life span.

FCS.2.23 Identify factors that impact consumer advocacy.

FCS.2.24 Analyze factors in developing a long-term financial management 
plan.

Social Studies: Economics [SS]
SS.13 Demonstrate that because human, natural and capital resources are 
limited, individuals, households, businesses and governments must make 
choices.

SS.14 Demonstrate that various economic systems coexist, and that 
economic decisions are made by individuals and/or governments, 
influenced by markets, cultural traditions, individuals and governments in 
the allocation of goods and services.

SS.15 Demonstrate how the exchange of goods and services by 
individuals, groups and nations creates economic interdependence and 
how trade results in change.

English Language Arts, [LA]
LA.1 Read, comprehend and respond in individual, literal, critical and 
evaluative ways to literary, informational and persuasive texts in multimedia 
formats. X X X X X X X X X X
LA.3 Produce written, oral and visual texts to express, develop and 
substantiate ideas and experiences.

LA.4 Apply the conventions of standard English in oral, written and visual 
communication. X X X X X X X X X X

Module # 5 Sucker Punch!
Core message: Use credit cards very wisely or you will be hurt.
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Family and Consumer Science, [FCS]
FCS.2.17 Demonstrate an understanding of management processes of 
individual and family resources. X X X X X X
FCS.2.19 Identify policies that support consumer rights and responsibilities.

FCS.2.20 Utilize technology for individual and family resources. X X X X X X
FCS.2.21 Describe interrelationships between the economic system and 
consumer actions.

FCS.2.22 Demonstrate management of financial resources to meet the 
goals of individuals and families across the life span. X X X X X X
FCS.2.23 Identify factors that impact consumer advocacy.

FCS.2.24 Analyze factors in developing a long-term financial management 
plan. X X X X X X
Social Studies: Economics [SS]
SS.13 Demonstrate that because human, natural and capital resources are 
limited, individuals, households, businesses and governments must make 
choices.

SS.14 Demonstrate that various economic systems coexist, and that 
economic decisions are made by individuals and/or governments, 
influenced by markets, cultural traditions, individuals and governments in 
the allocation of goods and services.

SS.15 Demonstrate how the exchange of goods and services by 
individuals, groups and nations creates economic interdependence and 
how trade results in change.

English Language Arts, [LA]
LA.1 Read, comprehend and respond in individual, literal, critical and 
evaluative ways to literary, informational and persuasive texts in multimedia 
formats. X X X X X X
LA.3 Produce written, oral and visual texts to express, develop and 
substantiate ideas and experiences.

LA.4 Apply the conventions of standard English in oral, written and visual 
communication. X X X X X X

Episode One:  Burning Money  Core Message: Burning money introduces the concept Episode One:  Burning Money  
Core Message:  Burning money introduces the concept that money is a limited and perishable resource:  we 

spend our lives trying to have enough of it, and once we’ve spent it, it’s gone.
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Family and Consumer Science, [FCS]
FCS.2.17 Demonstrate an understanding of management processes of 
individual and family resources. X X X X X X X X X X
FCS.2.19 Identify policies that support consumer rights and responsibilities.

FCS.2.20 Utilize technology for individual and family resources. X X X X X X X X X X
FCS.2.21 Describe interrelationships between the economic system and 
consumer actions.

FCS.2.22 Demonstrate management of financial resources to meet the 
goals of individuals and families across the life span. X X X X X X X X X X
FCS.2.23 Identify factors that impact consumer advocacy.

FCS.2.24 Analyze factors in developing a long-term financial management 
plan. X X X X X X X X X X
Social Studies: Economics [SS]
SS.13 Demonstrate that because human, natural and capital resources are 
limited, individuals, households, businesses and governments must make 
choices.

SS.14 Demonstrate that various economic systems coexist, and that 
economic decisions are made by individuals and/or governments, 
influenced by markets, cultural traditions, individuals and governments in 
the allocation of goods and services.

SS.15 Demonstrate how the exchange of goods and services by 
individuals, groups and nations creates economic interdependence and 
how trade results in change.

English Language Arts, [LA]
LA.1 Read, comprehend and respond in individual, literal, critical and 
evaluative ways to literary, informational and persuasive texts in multimedia 
formats. X X X X X X X X X X
LA.3 Produce written, oral and visual texts to express, develop and 
substantiate ideas and experiences.

LA.4 Apply the conventions of standard English in oral, written and visual 
communication. X X X X X X X X X X

Episode Two:  Work Harder!  Make Less!
Core Message: This module allows students to see how their money habits in high school will have an enormous impact on the quality of their life the minute they begin to go to college 

and/or begin to support themselves.  It also shows them why every budgeting and saving decision is impacted by spending decisions.
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Family and Consumer Science, [FCS]
FCS.2.17 Demonstrate an understanding of management processes of 
individual and family resources. X X X X X X
FCS.2.19 Identify policies that support consumer rights and responsibilities.

FCS.2.20 Utilize technology for individual and family resources. X X X X X X
FCS.2.21 Describe interrelationships between the economic system and 
consumer actions.

FCS.2.22 Demonstrate management of financial resources to meet the 
goals of individuals and families across the life span. X X X X X X
FCS.2.23 Identify factors that impact consumer advocacy.

FCS.2.24 Analyze factors in developing a long-term financial management 
plan. X X X X X X
Social Studies: Economics [SS]
SS.13 Demonstrate that because human, natural and capital resources are 
limited, individuals, households, businesses and governments must make 
choices.

SS.14 Demonstrate that various economic systems coexist, and that 
economic decisions are made by individuals and/or governments, 
influenced by markets, cultural traditions, individuals and governments in 
the allocation of goods and services.

SS.15 Demonstrate how the exchange of goods and services by 
individuals, groups and nations creates economic interdependence and 
how trade results in change.

English Language Arts, [LA]
LA.1 Read, comprehend and respond in individual, literal, critical and 
evaluative ways to literary, informational and persuasive texts in multimedia 
formats. X X X X X X
LA.3 Produce written, oral and visual texts to express, develop and 
substantiate ideas and experiences.

LA.4 Apply the conventions of standard English in oral, written and visual 
communication. X X X X X X

Episode Three:  Work Less!  Make More!
Core Message: Incorporates a student’s individual seven-day spending record to illustrate the “work less, 

make more” principle and to help each student understand key money management principles. The episode 
also emphasizes the importance of savings in maintaining a budget.



FoolProof                                        
Connecticut Academic Personal 

Finance Standards 2010

9.
 T

he
 im

po
rt

an
ce

 o
f p

la
nn

in
g 

ah
ea

d 
fo

r f
in

an
ci

al
   

   
   

   
   

   
   

is
su

es
 a

nd
 re

tir
em

en
t

9a
. D

em
on

st
ra

te
s 

th
e 

im
po

rta
nc

e 
of

 b
eg

in
ni

ng
 a

   
   

   
   

   
   

   
   

   
  

sa
vi

ng
s 

pl
an

 e
ar

ly
 in

 li
fe

.

9b
.Id

en
tif

ie
s 

th
e 

im
po

rta
nc

e 
of

 d
is

ci
pl

in
e 

w
he

n 
it 

   
   

   
   

   
   

   
  

co
m

es
 to

 fi
na

nc
ia

l d
ec

is
io

ns

9c
.D

em
on

st
ra

te
s 

th
e 

im
po

rta
nc

e 
of

 m
ak

in
g 

   
   

   
   

   
   

   
   

   
   

   
co

ns
ci

ou
s 

de
ci

si
on

s 
ra

th
er

 th
an

 a
ct

in
g 

on
 im

pu
ls

e

9d
. E

xp
la

in
s 

th
e 

im
po

rta
nc

e 
of

 u
nd

er
st

an
di

ng
 th

e 
   

   
   

   
   

   
   

di
ffe

re
nc

e 
in

 in
ve

st
m

en
ts

 a
nd

 p
er

m
an

en
tly

   
   

   
   

   
   

   
  

de
pr

ec
ia

tin
g 

as
se

ts
 a

nd
 in

ve
st

in
g 

in
   

   
   

   
   

   
   

   
   

   
   

  
in

co
m

e-
pr

od
uc

in
g 

as
se

ts
.

9e
.Id

en
tif

ie
s 

th
e 

re
as

on
 fo

r ‘
pa

yi
ng

 y
ou

rs
el

f  
   

   
   

   
   

   
   

   
   

   
   

   
fir

st
 a

nd
 w

hy
 it

 is
 a

 k
ey

 h
ab

it 
th

at
 c

an
 b

e 
   

   
   

   
   

   
   

   
   

   
   

le
ar

ne
d 

by
 a

ny
on

e.

9f
. T

ea
ch

es
 th

e 
im

po
rta

nc
e 

of
 le

ar
ni

ng
 h

ow
 to

 m
ak

e 
   

   
   

   
   

   
   

   
sm

ar
t d

ec
is

io
ns

 b
y 

do
in

g 
yo

ur
 re

se
ar

ch
 w

he
n 

it 
   

   
   

   
   

   
   

   
   

 
co

m
es

 to
 m

on
ey

.

9g
. I

de
nt

ifi
es

 th
e 

di
ffe

re
nc

es
 in

 th
e 

so
ur

ce
s 

of
   

   
   

   
   

   
   

   
   

   
in

fo
rm

at
io

n 
av

ai
la

bl
e 

to
 m

ak
e 

de
ci

si
on

s.
  F

or
   

   
   

   
   

   
   

  
in

st
an

ce
, t

he
 d

iff
er

en
ce

 in
 a

dv
er

tis
in

g 
an

d 
a 

re
vi

ew
   

   
   

   
   

   
   

   
   

   
by

 a
 c

on
su

m
er

 a
dv

oc
at

e 
w

he
n 

it 
co

m
es

 to
 a

cc
ur

at
e 

in
fo

rm
at

io
n 

ab
ou

t a
 p

ro
du

ct
, p

ro
gr

am
, o

r s
er

vi
ce

.

9h
. T

ea
ch

es
 th

at
 e

ac
h 

co
ns

um
er

 is
 u

lti
m

at
el

y 
   

   
   

   
   

   
   

   
   

   
   

   
  

re
sp

on
si

bl
e 

fo
r h

is
 o

r h
er

 d
ec

is
io

ns
 in

 th
e 

co
ns

um
er

   
   

   
   

m
ar

ke
tp

la
ce

.

9i
. T

ea
ch

es
 h

ow
 to

 re
co

gn
iz

e 
th

e 
di

ffe
re

nc
e 

in
   

   
   

   
   

   
   

   
   

   
 

le
gi

tim
at

e 
so

ur
ce

s 
of

 in
fo

rm
at

io
n 

an
d 

bi
as

ed
   

   
   

   
   

   
   

   
   

   
 

so
ur

ce
s 

of
 in

fo
rm

at
io

n.

9j
. E

xp
la

in
s 

th
e 

ro
le

 o
f c

on
su

m
er

 a
dv

oc
at

es
 in

 th
e 

   
   

   
   

   
   

   
   

   
   

 
co

ns
um

er
 m

ar
ke

tp
la

ce
.

9k
. E

va
lu

at
es

 th
e 

ro
le

 o
f a

dv
er

tis
in

g 
in

   
   

   
   

   
   

   
   

   
   

   
  

co
ns

um
er

 d
ec

is
io

ns

9l
. D

em
on

st
ra

te
s 

th
at

 e
du

ca
tio

n 
ca

n 
in

cr
ea

se
 y

ou
r  

   
   

   
   

   
   

   
   

  
ea

rn
in

g 
po

w
er

.

9m
. I

de
nt

ifi
es

 th
e 

cr
iti

ca
l r

ol
e 

of
 c

om
po

un
di

ng
   

   
   

   
   

   
   

   
   

  
in

te
re

st
 in

 b
ui

ld
in

g 
sa

vi
ng

s.

Family and Consumer Science, [FCS]
FCS.2.17 Demonstrate an understanding of management processes of 
individual and family resources. X X X X X X X X X X X X X X
FCS.2.19 Identify policies that support consumer rights and responsibilities.

FCS.2.20 Utilize technology for individual and family resources. X X X X X X X X X X X X X X
FCS.2.21 Describe interrelationships between the economic system and 
consumer actions.

FCS.2.22 Demonstrate management of financial resources to meet the 
goals of individuals and families across the life span. X X X X X X X X X X X X X X
FCS.2.23 Identify factors that impact consumer advocacy.

FCS.2.24 Analyze factors in developing a long-term financial management 
plan. X X X X X X X X X X X X X X
Social Studies: Economics [SS]
SS.13 Demonstrate that because human, natural and capital resources are 
limited, individuals, households, businesses and governments must make 
choices.

SS.14 Demonstrate that various economic systems coexist, and that 
economic decisions are made by individuals and/or governments, 
influenced by markets, cultural traditions, individuals and governments in 
the allocation of goods and services.

SS.15 Demonstrate how the exchange of goods and services by 
individuals, groups and nations creates economic interdependence and 
how trade results in change.

English Language Arts, [LA]
LA.1 Read, comprehend and respond in individual, literal, critical and 
evaluative ways to literary, informational and persuasive texts in multimedia 
formats. X X X X X X X X X X X X X X
LA.3 Produce written, oral and visual texts to express, develop and 
substantiate ideas and experiences.

LA.4 Apply the conventions of standard English in oral, written and visual 
communication. X X X X X X X X X X X X X X

Episode 4: Me? A Millionaire?  
Core Message: Budgeting, savings and spending decisions and the importance of planning for financial issues and retirement. 
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Family and Consumer Science, [FCS]
FCS.2.17 Demonstrate an understanding of management processes of 
individual and family resources. X X X
FCS.2.19 Identify policies that support consumer rights and responsibilities.

FCS.2.20 Utilize technology for individual and family resources. X X X
FCS.2.21 Describe interrelationships between the economic system and 
consumer actions.

FCS.2.22 Demonstrate management of financial resources to meet the 
goals of individuals and families across the life span. X X X
FCS.2.23 Identify factors that impact consumer advocacy.

FCS.2.24 Analyze factors in developing a long-term financial management 
plan. X X X
Social Studies: Economics [SS]
SS.13 Demonstrate that because human, natural and capital resources are 
limited, individuals, households, businesses and governments must make 
choices.

SS.14 Demonstrate that various economic systems coexist, and that 
economic decisions are made by individuals and/or governments, 
influenced by markets, cultural traditions, individuals and governments in 
the allocation of goods and services.

SS.15 Demonstrate how the exchange of goods and services by 
individuals, groups and nations creates economic interdependence and 
how trade results in change.

English Language Arts, [LA]
LA.1 Read, comprehend and respond in individual, literal, critical and 
evaluative ways to literary, informational and persuasive texts in multimedia 
formats. X X X
LA.3 Produce written, oral and visual texts to express, develop and 
substantiate ideas and experiences.

LA.4 Apply the conventions of standard English in oral, written and visual 
communication. X X X

Episode 5 “Reality Day”
Core Message: Students develop a personal short-term and long-term budget.


