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Family and Consumer Science, [FCS]
FCS.2.17 Demonstrate an understanding of management processes of 
individual and family resources. X X X X X X X
FCS.2.19 Identify policies that support consumer rights and responsibilities. X X X X X X X
FCS.2.20 Utilize technology for individual and family resources. X X X X X X X
FCS.2.21 Describe interrelationships between the economic system and 
consumer actions.

FCS.2.22 Demonstrate management of financial resources to meet the 
goals of individuals and families across the life span.

FCS.2.23 Identify factors that impact consumer advocacy. X X X X X X X
FCS.2.24 Analyze factors in developing a long-term financial management 
plan.

Social Studies: Economics [SS]
SS.13 Demonstrate that because human, natural and capital resources are 
limited, individuals, households, businesses and governments must make 
choices.

SS.14 Demonstrate that various economic systems coexist, and that 
economic decisions are made by individuals and/or governments, 
influenced by markets, cultural traditions, individuals and governments in 
the allocation of goods and services.

SS.15 Demonstrate how the exchange of goods and services by 
individuals, groups and nations creates economic interdependence and 
how trade results in change.

English Language Arts, [LA]
LA.1 Read, comprehend and respond in individual, literal, critical and 
evaluative ways to literary, informational and persuasive texts in multimedia 
formats. X X X X X X X
LA.3 Produce written, oral and visual texts to express, develop and 
substantiate ideas and experiences.

LA.4 Apply the conventions of standard English in oral, written and visual 
communication. X X X X X X X

Module # 1 When It Hits The Fan! 
Core message: Your credit will rule your life.
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Family and Consumer Science, [FCS]
FCS.2.17 Demonstrate an understanding of management processes of 
individual and family resources. X X X X X X X X
FCS.2.19 Identify policies that support consumer rights and responsibilities.

FCS.2.20 Utilize technology for individual and family resources. X X X X X X X X
FCS.2.21 Describe interrelationships between the economic system and 
consumer actions. X X X X X X X X
FCS.2.22 Demonstrate management of financial resources to meet the 
goals of individuals and families across the life span.

FCS.2.23 Identify factors that impact consumer advocacy.

FCS.2.24 Analyze factors in developing a long-term financial management 
plan.

Social Studies: Economics [SS]
SS.13 Demonstrate that because human, natural and capital resources are 
limited, individuals, households, businesses and governments must make 
choices.

SS.14 Demonstrate that various economic systems coexist, and that 
economic decisions are made by individuals and/or governments, 
influenced by markets, cultural traditions, individuals and governments in 
the allocation of goods and services.

SS.15 Demonstrate how the exchange of goods and services by 
individuals, groups and nations creates economic interdependence and 
how trade results in change.

English Language Arts, [LA]
LA.1 Read, comprehend and respond in individual, literal, critical and 
evaluative ways to literary, informational and persuasive texts in multimedia 
formats. X X X X X X X X
LA.3 Produce written, oral and visual texts to express, develop and 
substantiate ideas and experiences.

LA.4 Apply the conventions of standard English in oral, written and visual 
communication. X X X X X X X X

Module # 2 Breathing Without Air! 
Core message: You are the only person who determines your credit.
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Family and Consumer Science, [FCS]
FCS.2.17 Demonstrate an understanding of management processes of 
individual and family resources. X X X X X X
FCS.2.19 Identify policies that support consumer rights and responsibilities.

FCS.2.20 Utilize technology for individual and family resources. X X X X X X
FCS.2.21 Describe interrelationships between the economic system and 
consumer actions. X X X X X X
FCS.2.22 Demonstrate management of financial resources to meet the 
goals of individuals and families across the life span.

FCS.2.23 Identify factors that impact consumer advocacy. X X X X X X
FCS.2.24 Analyze factors in developing a long-term financial management 
plan.

Social Studies: Economics [SS]
SS.13 Demonstrate that because human, natural and capital resources are 
limited, individuals, households, businesses and governments must make 
choices.

SS.14 Demonstrate that various economic systems coexist, and that 
economic decisions are made by individuals and/or governments, 
influenced by markets, cultural traditions, individuals and governments in 
the allocation of goods and services.

SS.15 Demonstrate how the exchange of goods and services by 
individuals, groups and nations creates economic interdependence and 
how trade results in change.

English Language Arts, [LA]
LA.1 Read, comprehend and respond in individual, literal, critical and 
evaluative ways to literary, informational and persuasive texts in multimedia 
formats. X X X X X X
LA.3 Produce written, oral and visual texts to express, develop and 
substantiate ideas and experiences.

LA.4 Apply the conventions of standard English in oral, written and visual 
communication. X X X X X X

Module # 3 Kick Some Buck!
Core message: Smart consumers critically evaluate marketing and advertising messages rather than simply 

accepting them.
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Family and Consumer Science, [FCS]
FCS.2.17 Demonstrate an understanding of management processes of 
individual and family resources. X X X X X X X X X X
FCS.2.19 Identify policies that support consumer rights and responsibilities.

FCS.2.20 Utilize technology for individual and family resources. X X X X X X X X X X
FCS.2.21 Describe interrelationships between the economic system and 
consumer actions.

FCS.2.22 Demonstrate management of financial resources to meet the 
goals of individuals and families across the life span.

FCS.2.23 Identify factors that impact consumer advocacy.

FCS.2.24 Analyze factors in developing a long-term financial management 
plan.

Social Studies: Economics [SS]
SS.13 Demonstrate that because human, natural and capital resources are 
limited, individuals, households, businesses and governments must make 
choices.

SS.14 Demonstrate that various economic systems coexist, and that 
economic decisions are made by individuals and/or governments, 
influenced by markets, cultural traditions, individuals and governments in 
the allocation of goods and services.

SS.15 Demonstrate how the exchange of goods and services by 
individuals, groups and nations creates economic interdependence and 
how trade results in change.

English Language Arts, [LA]
LA.1 Read, comprehend and respond in individual, literal, critical and 
evaluative ways to literary, informational and persuasive texts in multimedia 
formats. X X X X X X X X X X
LA.3 Produce written, oral and visual texts to express, develop and 
substantiate ideas and experiences.

LA.4 Apply the conventions of standard English in oral, written and visual 
communication. X X X X X X X X X X

Module # 4 Road Trip!
Core message: Checking accounts and savings accounts are indispensable, powerful, and potentially dangerous tools.
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Family and Consumer Science, [FCS]
FCS.2.17 Demonstrate an understanding of management processes of 
individual and family resources. X X X X X X X X X X
FCS.2.19 Identify policies that support consumer rights and responsibilities.

FCS.2.20 Utilize technology for individual and family resources. X X X X X X X X X X
FCS.2.21 Describe interrelationships between the economic system and 
consumer actions.

FCS.2.22 Demonstrate management of financial resources to meet the 
goals of individuals and families across the life span.

FCS.2.23 Identify factors that impact consumer advocacy.

FCS.2.24 Analyze factors in developing a long-term financial management 
plan.

Social Studies: Economics [SS]
SS.13 Demonstrate that because human, natural and capital resources are 
limited, individuals, households, businesses and governments must make 
choices.

SS.14 Demonstrate that various economic systems coexist, and that 
economic decisions are made by individuals and/or governments, 
influenced by markets, cultural traditions, individuals and governments in 
the allocation of goods and services.

SS.15 Demonstrate how the exchange of goods and services by 
individuals, groups and nations creates economic interdependence and 
how trade results in change.

English Language Arts, [LA]
LA.1 Read, comprehend and respond in individual, literal, critical and 
evaluative ways to literary, informational and persuasive texts in multimedia 
formats. X X X X X X X X X X
LA.3 Produce written, oral and visual texts to express, develop and 
substantiate ideas and experiences.

LA.4 Apply the conventions of standard English in oral, written and visual 
communication. X X X X X X X X X X

Module # 5 Sucker Punch!
Core message: Use credit cards very wisely or you will be hurt.
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Family and Consumer Science, [FCS]
FCS.2.17 Demonstrate an understanding of management processes of 
individual and family resources. X X X X X X
FCS.2.19 Identify policies that support consumer rights and responsibilities.

FCS.2.20 Utilize technology for individual and family resources. X X X X X X
FCS.2.21 Describe interrelationships between the economic system and 
consumer actions.

FCS.2.22 Demonstrate management of financial resources to meet the 
goals of individuals and families across the life span. X X X X X X
FCS.2.23 Identify factors that impact consumer advocacy.

FCS.2.24 Analyze factors in developing a long-term financial management 
plan. X X X X X X
Social Studies: Economics [SS]
SS.13 Demonstrate that because human, natural and capital resources are 
limited, individuals, households, businesses and governments must make 
choices.

SS.14 Demonstrate that various economic systems coexist, and that 
economic decisions are made by individuals and/or governments, 
influenced by markets, cultural traditions, individuals and governments in 
the allocation of goods and services.

SS.15 Demonstrate how the exchange of goods and services by 
individuals, groups and nations creates economic interdependence and 
how trade results in change.

English Language Arts, [LA]
LA.1 Read, comprehend and respond in individual, literal, critical and 
evaluative ways to literary, informational and persuasive texts in multimedia 
formats. X X X X X X
LA.3 Produce written, oral and visual texts to express, develop and 
substantiate ideas and experiences.

LA.4 Apply the conventions of standard English in oral, written and visual 
communication. X X X X X X

Episode One:  Burning Money  Core Message: Burning money introduces the concept Episode One:  Burning Money  
Core Message:  Burning money introduces the concept that money is a limited and perishable resource:  we 

spend our lives trying to have enough of it, and once we’ve spent it, it’s gone.


