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Vital Results: Personal Development [PD.3.]
PD.3.7 Make informed decisions X X X X X X X
PD.3.8 Demonstrate an understanding of personal economic decisions,
and account for the decisions X X X X X X X
PD.3.10 Perform effectively on teams that set and achieve goals, conduct 
investigations, solve problems, and create solutions X X X X X X X
PD.3.11 Interact respectfully with others, including those with whom they 
have differences

PD.3.15 Know about various careers

PD.3.16 Develop a plan for current and continued education and training to 
meet personal and career goals

History and Social Sciences: Economics, Grades 9-12 [H&SS]
H&SS9-12:20 Make economic decisions as a consumer, producer, saver, 
investor, and citizen X X X X X X X

Module # 1 When It Hits The Fan! 
Core message: Your credit will rule your life.
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Vital Results: Personal Development [PD.3.]
PD.3.7 Make informed decisions X X X X X X X X
PD.3.8 Demonstrate an understanding of personal economic decisions,
and account for the decisions X X X X X X X X
PD.3.10 Perform effectively on teams that set and achieve goals, conduct 
investigations, solve problems, and create solutions X X X X X X X X
PD.3.11 Interact respectfully with others, including those with whom they 
have differences

PD.3.15 Know about various careers

PD.3.16 Develop a plan for current and continued education and training to 
meet personal and career goals

History and Social Sciences: Economics, Grades 9-12 [H&SS]
H&SS9-12:20 Make economic decisions as a consumer, producer, saver, 
investor, and citizen X X X X X X X X

Module # 2 Breathing Without Air! 
Core message: You are the only person who determines your credit.
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Vital Results: Personal Development [PD.3.]
PD.3.7 Make informed decisions X X X X X X
PD.3.8 Demonstrate an understanding of personal economic decisions,
and account for the decisions X X X X X X
PD.3.10 Perform effectively on teams that set and achieve goals, conduct 
investigations, solve problems, and create solutions X X X X X X
PD.3.11 Interact respectfully with others, including those with whom they 
have differences

PD.3.15 Know about various careers

PD.3.16 Develop a plan for current and continued education and training to 
meet personal and career goals

History and Social Sciences: Economics, Grades 9-12 [H&SS]
H&SS9-12:20 Make economic decisions as a consumer, producer, saver, 
investor, and citizen X X X X X X

Module # 3 Kick Some Buck!
Core message: Smart consumers critically evaluate marketing and advertising messages rather than simply 

accepting them.
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Vital Results: Personal Development [PD.3.]
PD.3.7 Make informed decisions X X X X X X X X X X
PD.3.8 Demonstrate an understanding of personal economic decisions,
and account for the decisions X X X X X X X X X X
PD.3.10 Perform effectively on teams that set and achieve goals, conduct 
investigations, solve problems, and create solutions X X X X X X X X X X
PD.3.11 Interact respectfully with others, including those with whom they 
have differences

PD.3.15 Know about various careers

PD.3.16 Develop a plan for current and continued education and training to 
meet personal and career goals

History and Social Sciences: Economics, Grades 9-12 [H&SS]
H&SS9-12:20 Make economic decisions as a consumer, producer, saver, 
investor, and citizen X X X X X X X X X X

Module # 4 Road Trip!
Core message: Checking accounts and savings accounts are indispensable, powerful, and potentially dangerous tools.
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Vital Results: Personal Development [PD.3.]
PD.3.7 Make informed decisions X X X X X X X X X X
PD.3.8 Demonstrate an understanding of personal economic decisions,
and account for the decisions X X X X X X X X X X
PD.3.10 Perform effectively on teams that set and achieve goals, conduct 
investigations, solve problems, and create solutions X X X X X X X X X X
PD.3.11 Interact respectfully with others, including those with whom they 
have differences

PD.3.15 Know about various careers

PD.3.16 Develop a plan for current and continued education and training to 
meet personal and career goals

History and Social Sciences: Economics, Grades 9-12 [H&SS]
H&SS9-12:20 Make economic decisions as a consumer, producer, saver, 
investor, and citizen X X X X X X X X X X

Module # 5 Sucker Punch!
Core message: Use credit cards very wisely or you will be hurt.
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Vital Results: Personal Development [PD.3.]
PD.3.7 Make informed decisions X X X X X X
PD.3.8 Demonstrate an understanding of personal economic decisions,
and account for the decisions X X X X X X
PD.3.10 Perform effectively on teams that set and achieve goals, conduct 
investigations, solve problems, and create solutions X X X X X X
PD.3.11 Interact respectfully with others, including those with whom they 
have differences

PD.3.15 Know about various careers

PD.3.16 Develop a plan for current and continued education and training to 
meet personal and career goals

History and Social Sciences: Economics, Grades 9-12 [H&SS]
H&SS9-12:20 Make economic decisions as a consumer, producer, saver, 
investor, and citizen X X X X X X

Episode One:  Burning Money  Core Message: Burning money introduces the concept Episode One:  Burning Money  
Core Message:  Burning money introduces the concept that money is a limited and perishable resource:  we 

spend our lives trying to have enough of it, and once we’ve spent it, it’s gone.


